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Who are the readers of Fritidsliv?

The target group of our member magazine is the constant
increasing segment of people, who are choosing rambling

as a part of their lifestyle. Rambling has a wide appeal. The
community surrounding it is a very important aspect. Once
rambling becomes a part of peoples’ everyday lives, they begin
to network and forge friendships with fellow members of the
community. Rambling is an easy accessible way to avoid the
so-called life style diseases. Mentally, experiencing the wild
nature brings great joy to the people who practice rambling.

The members of Dansk Vandrelaug are also showing great
interest in practicing rambling during weekends and holidays.
The national association is working together with some of
the leading traveling agencies specialized in rambling, which
means that we are able to offer the participants, as well as
other interested, secure trips lead by experienced guides —
which of cause is a huge advantage.

More and more people join our association due to these
offers. A great share of them is even choosing to work volunta-
rily for instance by offering guided tours or mark off paths — and
hereby using their spare time in an active and meaningful way.

Our target group is very demographic diverse, as our rea-
ders are located all over country, being both singles and coup-
les in all age groups. The majority however is located in or near
the capital or in the larger provincial towns. The loyalty towards
our association is strong — our members are very faithful — but
in the latest years, more young people have begun to join our
community. They are tempted by tours filled with challenges,
marathons, and tours at home and abroad with the possibility
of staying overnight, tours which combines different forms of
outdoor activities, etc.
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Culture history
Birds, fauna, geology and botany

Editorial line

Fritidsliv is a magazine for our members, but also plays an
important role in the recruitment of new members. It is pub-
lished six times a year, designed with a professional and
contemporary layout.

The content is primarily aimed at providing our members
with thorough information regarding all our different rambling
tours, offered by the 20 different local departments of Dansk
Vandrelaug. Roughly 1500 rambling tours are held on a yearly
basis, besides the several longer rambling tours taking place in
weekends or holidays.

In addition to that, Fritidsliv contains a number of articles,
which describes attitudes and activities of the national associa-
tion as well as nature policy on a national scale. Our association
works closely together with other organizations such as Visit-
Denmark, about promoting rambling tourism in Denmark.

Fritidsliv considers the task of ensuring that our readers are
provided with inspiring and informative content, to be of the
highest priority. It does so by delivering high-quality articles,
reportages and themes. The articles are about completed and
future rambling tours. The reportages are covering rambling
holidays, courses, events, exhibitions and similar arrange-
ments. Fritidsliv contains detailed information about rambling
routes and areas, and also gives in-depth coverage of ram-
bling related subjects within fields such as exercising, health,
research, nature and culture. Special guides and up-to-date
information about rambling equipment — boots, rain cloth,
backpacks, and tents — is of cause also a part of the magazine
content. This also applies to literature, folders and maps of
rambling routes. Fritidsliv and the National Association is work-
ing closely together to make sure that the mutual homepage
—www.dvl.dk — is being updated and further developed on
aregular basis. The primary aim of Fritidsliv is to become the
single most popular magazine among ramblers.
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Pricelist for advertisings in 4 coulors

Publish dates 2012 -deadlines

Format WxH WxH | Price(DKK)
Notices 335x200 20.295
Back page | 170x240 12.395
1/1 page 145x200 11.895
1/2 page 145x100 70x200 7.095
1/4 page 145x50 70x100 3.695
1/8 page 70x50 2.045

Magazine size B5
Width 170 mm
Height 240 mm
2 columns of 70 mm each

Discount

By ordering following quantities:
2 x 10%

4 x20%

6 x 30%

Plug-in sheets / additions / Inserts
Agreement required

Online advertising at www.dvl.dk

Format Per month
93x138 pixels 725 DKK
159x225 pixels 1.275 DKK

All prices are exclusive of VAT and advertising materials.

No Advggfgglgent- Advg:ctliesr?rr:'lgent- Published
1 | 2% of December | 9" of December | 1% of January
2 | 3" of February 10" of February | 1% of March
3 | 30" of March 11" of April 1t of May
4 | 9% of June 8" of June 15t of July
5 | 3% of August 10" of August 1%t of September
6 |3"of October 10" of October | 1%t of November
Contact information
jft@treurmedia.dk
Advertising materials

The materials must be delivered in standard PDF-format in
printing quality - 300 dpi-graphics - CMYK colour space with all

fronts integrated.

Graphical production
Glumse Bogtrykkeri Ltd. - www.gbtryk.dk

Advertisement

Jan Treu
Mobile +45 33 33 06 80
e-mail: t@treumedia.dk
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